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Abstract

The objectives of this suwey research titled "customers' satisfaction on the services

provided by food ceoter at BIG C, Sapankwai Branch" were to study Personal factors of

customers , their behavior , service quality, value and their satisfaction and the relationship

between service quality, value and satisfaction obtained from the use of services. Samples

included 400 customers visiting the center ' Statistics used werc percentage ' 
mean ' standard

deviation and linear multiple regression analysis'

Outcomeofthestudyrevealedthatthemajorityofrespondentswerefemale'single

without children , bachelor degree graduates working for private firms with monthly income

between 10,001-30,000 baht. Study oftheir behavior showed that they visited the center 3 times or

more weekly , making purchase between l0l-200 baht for each visit' They normally came in

couples with their lovers. The score on the service was favorable ' The study also showed that

expectation/service quality/value received from using the service was positively correlated to their

satisfaction at 0.05 level of significance.
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